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LEO BURNETT USA. 


35 West Wacker Drive, Chicago, Illinois 6060f,Tel:(312) 220-5959, Fax: (312) 2203299 


May 24, 1993 


Ms. Michelle Marcisak 
PHILIP MORRIS, INC. 
120 Park Avenue 
New York, NY 10017 


RE: Legal Restrictions/Requirements: 

"Merit: Bowling Event" 


Dear Michelle: 

Pursuant to our conversation yesterday, I have attached a descrip¬ 
tion of the disclosures we recommend for each piece on the Merit 
Bowling event. Of course, all of this is subject to review by 
your Legal Department. 

Below are a few general things: 


1) Each piece which promotes/advertises the tournament needs to 
make it clear that it is open to League Bowlers only. Also, 
is there only one "League"? Is it the BPAA? Please clarify 
this so that we can be clear in our communications. 

2) The event is also limited to smokers 21 years of age or older. 
This disclosure plus "no purchase necessary", contest entry 
end date, and where people can find rules/details should be 
mentioned in all of the communications regarding the 
tournament event. 

3) All tournament event communication directed at the consumer 
must also include the words "Presented by Merit Cigarettes", a 
warning statement and T&N. 

4) As we discussed yesterday, the "Buy Two Packs, Get a Free 
Game" offer at retail (and through FSI) might be difficult to 
manage/confusing to consumers. We need to communicate where 
(at which bowling alley), how (i.e., bring this in with 2 
UPC's to Joe's Bowling Alley), and by when (expiration date) 
they can redeem the free game coupon. 
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5) Typical "trade" communications do not require warning boxes, 
T&N levels, etc. Does "trade" include bowling alleys? Please 
advise us as to what the Philip Morris position is on whether 
communications directed to bowling alleys are to be considered 
"trade" pieces. Given the tight timing on this piece, we will 
need this information as soon as possible. 

6) Any premium items containing Merit Branding or the event 
name/logos must be cleared through the PM Legal Trademark 
Department. 

7) We trust that Philip Morris has written permission from all 
bowling leagues and centers to use their logos/names on all of 
the event or coupon offer communications. 

8) Are there any other rules/restrictions which should be 
included (i.e., 1 per person, expiration dates, etc.?) 


Michelle, please let us know the viewpoint of PM Legal as soon as 
possible. Thanks for your help. 


JM/pra 

Attachment 
CC: Bob Ferrin 
Norma Suter 


Kind regards, 

LEO BURNETT U.S.A. 
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Janice Mabie 
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